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Precision Audience Blueprint

A disciplined approach to complex, specialized, and privacy-sensitive markets

An original decision framework - lllustrative approach, not client performance data

The smaller the audience, the more expensive it isto misunderstand them.

STEP 1 | DEFINE THE AUDIENCE

Who must decide, influence, refer, approve, or act? Separate patient, caregiver, HCP, consumer, and channel/partner
audiences where relevant.

STEP 2 | MAP THE REAL JOURNEY

Identify needs, information gaps, eligibility, search intent, location access, decision barriers, and where the organization
can genuinely deliver value.

STEP 3 | ARTICULATE THE VALUE

Connect audience needs to credible, supportable value propositions and relevant calls to action. In regulated markets,
build privacy and compliance review into planning.

STEP 4 | SET CHANNEL ROLES

Choose search, social, endemic placements, programmatic, video/CTV, partnerships, email, and owned channels for their
audience fit—not platform popularity.

STEP 5 | MEASURE BUSINESS-QUALITY OUTCOMES

Evaluate qualified inquiries, appointments, referrals, engagement quality, conversion, retention, or other fit-for-purpose
indicators—not simply impressions.

STEP 6 | CREATE A LEARNING LOOP

Use audience tests, creative experiments, valid incrementality designs when feasible, and clear reporting to decide what
to improve, stop, or scale.

Illustrative framework only. HIPAA and healthcare-product promotional obligations differ by use case; legal, privacy, and medical review
remain essential.
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